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[Note: I have different lead-in suggestions for different formats, i.e. if it’s an email or a lead-in from, say The Golden Thread. I believe a slightly different approach needs to be made to each. My goal here is to get them to click to the page with the sales letter and have them be in the right frame of mind for that letter.

FOR THE EMAIL LEAD:]

TO: All AWAI Students
FROM: Diane Eble, Professional Copywriter

SUBJECT: How to avoid the common mistake that can cost you thousands of dollars … 
[alternatate subject line:]

Do know how to avoid the common mistake freelancers make that can cost thousands of dollars in lost income?

Dear AWAI Student:
Did you know that there is one single mistake that, more than any other, can subvert your efforts to achieve that six-figure income you desire? Many novice—or even seasoned—copywriters fall into this trap and spin their wheels in frustration for years. For a special report on how to avoid this mistake, and instead skyrocket your freelance writing career, click here: [insert link]
(Approximate reading time: 5 minutes.)

[Lead-in from The Golden Thread:]

How To Avoid The Single, Common Mistake That Can Cost You Thousands Of Dollars As A Freelancer
Did you know that there is one common mistake that can subvert your efforts to achieve that six-figure income you desire? Many novice—and even seasoned—freelance copywriters fall into this trap. For a special report on how to avoid this mistake, and instead skyrocket your freelance writing career, click here: [insert link]
[page they open when they click:]
How to Avoid the Mistake that Can Cost You Thousands of Dollars—and Kick Your Freelance Writing Career onto the Fast Track
[alternate subhead]
What You Need to Know to Achieve that $100K Goal as Quickly and Easily as Possible
Think back for a second.
Why did you get into copywriting in the first place?
Was it that you were attracted to the freedom of living life on your own terms … that you longed to work from wherever you wanted, whenever you wanted … and make more money that most doctors?
Let me ask you this: Are you there yet? If you’ve worked through the course, are you getting clients easily and quickly, always keeping the pipeline full so that you know exactly where your next assignment is? Or are you floundering a bit, wondering where your next client will come from—even as you anxiously watch your bank account dwindle? 

This scenario is all too common for many freelancers. If you’re here, you know what a roller coaster it can be. The ebb and flow of business. The challenge of keeping yourself motivated and productive all the time.
If you’re still working through the course, no doubt you’ve thought ahead and wondered what it’s really like to actually be a freelance copywriter. 

One of the great things about freelance copywriting is … you’re your own boss. It’s also potentially one of the scariest things.

 To be self-employed means you call all the shots. One freelance copywriter described self-employment as “a lonely and frightening—yet undeniably exciting and rewarding—road.”
It’s a road that does, in fact, lead to that shining destination: a six-figure income. Countless people have proven it. Not only Bob Bly, Don Mahoney, Bill Bonner and Paul Hollingshead. But other AWAI graduates whose testimonials you can read on the AWAI website.

However, the way is not always a smooth highway. It can be strewn with potholes and even roadblocks that you probably haven’t anticipated.

If I told you there was a way to avoid those potholes and roadblocks, would you take ten minutes to find out how?

Then please read every word of this letter, because it contains what you need to know to reach your ultimate destination as quickly and easily as possible, while avoiding the obstacles that can derail even the best copywriter.
By the end of this report, you will know the reason some freelancers flounder and others speed on ahead to reach the goal. And you’ll know exactly how you can skyrocket your career and achieve that six-figure goal quicker and easier than you thought possible.
Finally, you’ll know the one Big Mistake I made--the trap that even the most successful, established copywriters can fall into.

The mistake you’ll never make, if you read and heed this report.
It Takes More than Great Copywriting Skills
What most freelancers learn the hard way is that it takes more than excellent copywriting skills to achieve the kind of income, and freedom, they desire. There is another ingredient to success.

Robert Kiyosaki points out in his book, Rich Dad, Poor Dad, that there is a distinction between your profession and your business. The real secret to getting rich, Kiyasaki says, is to “mind your business.”
 
As a copywriter, your profession is writing copy. You do have to know how to write great copy. 

But as a self-employed freelancer, you need another set of skills in order to taste six-figure success quickly and easily.
You have to know how to run a successful freelance business.
Maybe at this point you’re feeling what I felt for years.  I wasn’t interested in running a business, I wanted to write and get paid well for it. Did I really need to write a business plan, figure out a business name, get a business license?

The answer is, no. Not really. You can proceed by the seat of your pants, and you may even make it. As I did, for years. Until I made my Big Mistake … one that derailed me for nearly a year, costing me thousands of dollars in lost income. 

One that many freelance copywriters make, even the most experienced.… I won’t mention names, but on one of the AWAI “Selling Yourself” calls, a very successful copywriter confessed to making the same mistake I did.[HERE IS WHERE SOME OTHER MATERIAL, E.G. A CONFESSION OF A MISTAKE MICHAEL MASTERSON OR BOB BLY MADE EARLY ON, MIGHT STRENGTHEN THE COPY.]
So it’s an error that you are likely to make, too. Or, if you don’t make this one, you’ll probably fall into one of the other four common traps freelancers routinely encounter. 
Living the Writer’s Life, Until …

My name is Diane Eble. I’ve been a freelance writer for 14 years. Though I was doing more commercial writing, not direct-response writing, I made good money as a freelance writer. In 2002, I earned more than $54,000—working part time, around three days a week, less hours in the summer. If I had worked full time, I’m sure I would have made at least $100,000. 

Then in 2003, I learned a nasty little truth. Like it or not, as a freelancer I was also a business owner. And, frankly, I didn’t have a clue about running a business. So, near the end of that year, I made a critical mistake that nearly derailed my career for a year and brought me back to the drawing board. It cost me thousands of dollars in lost income. Suddenly I could barely pay the bills … and I wasn’t sure where to begin to find a steady stream of clients. I felt like I was starting from scratch. That dream of earning a six-figure income, once so close I almost touched it, was slipping away.…
If Only I Had Known

After I made my Big Mistake and floundered around, I began to realize that, to achieve what I wanted—steady work, well-paying clients, and a stress-free life--I needed to treat my writing as a business.

Think about it. If I were to ask you, “Do you know the four most common and serious mistakes most startup business owners make?” would you have an answer?

 Most people don’t. Yet any one of these mistakes can torpedo your career, no matter how good your writing skills are. I made one of these startup mistakes, and it cost me. (Though I wouldn’t call it my Big Mistake. I’ll reveal that later.)

Obviously, the skills needed to run a successful small business don’t come automatically. To achieve a consistent six-figure income, you need to know how to start a business--from the ground up.

You can proceed by trial and error, as I did. But that way is fraught with potential disaster.…

 In his book Small Business Management, Michael Ames says the Number One reason for small business failure is lack of experience. In other words—trial and error learning!

You can turn to any of the many business books available, but you’ll waste a lot of time trying to find the nuggets that pertain to copywriting. And they won’t cover the specific situations you’ll come across as a copywriter.

 For instance (check the boxes that correspond to what you need to know now):
[box] Do you know how to choose a winning name for your business—one that will instantly make a client chose you over a competitor?

[bos] What should you charge for your services?

[box] How do you build a portfolio quickly so it will attract well-paying clients like bees to flowers?

[box] Do you know the four secrets to gaining repeat business, so that clients come to you rather than you seeking them out?

[box] When you get an assignment, do you know what you must do to make sure you’re well-paid for your efforts?

These and other issues pop up all the time for a freelance copywriter. If you don’t know the answers, you will end up cheating yourself out of a lot of money.
Expert Advice from Top Copywriters—and Businesspeople

I don’t know about you, but when I don’t know how to do something, I go the experts who do. I seek out people who have already succeeded in exactly the areas I want to succeed in, and I ask for their advice.


Imagine what would happen if you could gather ten or so of the best copywriters in the country and pick their brains, not about copywriting, but about what it takes to start and run a successful copywriting business. What if such an event took place, and you could get your hands on all the tips, tricks and techniques of these successful copywriting pros? What if all of this came in the form of a simple blueprint that would show a beginning copywriter like you how to skyrocket your career by mastering the business aspects of copywriting?


What would that be worth to you?
Well, I have some exciting news for you. The folks at AWAI have created essentially that. They realized that killer copywriting skills are really only half of what it takes to earn $100K or more as a copywriter. In the Six-Figure Copywriting course, they showed you how to get your freelance business off the ground—how to sell yourself, how to decide where to specialize, how to find the clients.

But there’s so much more to know if you want to bring in a six-figure income quickly and consistently. There are pitfalls to avoid—mistakes that nearly everyone will make at one point or another.

I never would have made my Big Mistake if I’d had this new AWAI product, Freelance Writing Success in a Box: Your Complete Guide for Launching and Running Your Profitable Freelance Writing Business. Volume #3 shows clearly what my mistake was … and how I could have avoided it, if only I had known.
 Happily, it also showed me exactly how to hop back on track. I’m now getting clients easier than I thought possible and finding that it’s not so difficult to run a freelance writing business after all … now that I have a simple blueprint to follow. 

Why take the chance of tripping yourself up over needless mistakes? Why should you bang your head against the wall about the best way to find—and keep—clients? You became a freelance writer in the first place so that you can be in control of your own life …to make more money than you would working for someone else … because, ultimately, you want total control over your own financial and personal freedom.
As you think about what it will take to get you to your destination, I’m sure you begin to see that Freelance Writing Success in a Box is the next resource you need to achieve your goal. Here are the six-figure copywriters who have built their businesses from the ground up—as you must do—giving you everything you need to know to launch and run your highly-profitable freelance writing business. It’s a blueprint geared exclusively toward building a six-figure freelance writing career, by people who have done it themselves. There’s no fluff, no unnecessary information to wade through. Just pure, simple, step-by step advice for freelance copywriters, by the best freelance copywriters in the world.
They’ve made the mistakes, so you won’t have to.

The Quickest Way to the Top

Get Freelance Writing Success in a Box, and you’ll enjoy the security of knowing you will never spin your wheels and waste your time doing things that don’t work. If you follow the complete, step-by-step strategy these six-figure copywriters lay out for you, be assured you can truly:
· Earn more money than you thought possible, faster than you thought possible—with less work
· Expand your business until you have all the work you want—steadily, consistently
· Always know exactly where your next assignment will come from. In fact, sooner than you think, you’ll be able to pick and choose your own clients.
· Learn the secrets that will allow you to work as much or as little as you want, so that you have plenty of time to enjoy all the other things you long to do—spend time with family, travel, enjoy a hobby.
Everything You Need to Skyrocket Your Career 
Just as the Accelerated Program for Six-Figure Copywriting course took you step by step from where you were at the start to where you wanted to go, Freelance Writing Success in a Box takes you step by step from beginning a lucrative business to running it smoothly. All the particulars are here, from writing up a business plan to keeping the pipeline of clients ever full and making sure you’re happily productive. Just as the copywriting course gave you the skills of a successful copywriter, so this will give you the business skills that will skyrocket your freelance career.
And that is what will propel you into that elite category of being a six-figure copywriter. That’s how you’ll attain all the freedom you envisioned when you first started the copywriting course. The financial freedom that comes when you can easily pay all your bills and afford the lifestyle you desire. The freedom that comes from being your own boss, working wherever and whenever you want to. 
It won’t take you years to achieve all this, either, like it did me and many other copywriters. In a matter of months—perhaps only a couple of months—you can not only start, but speed your writing business to new heights.
Starting the Right Way

You’ve probably heard the famous quote from the great coach, Vince Lombardi:

“Practice does not make perfect.  Only perfect practice makes perfect.”
You want to start your business the right way from the word go. The wonderful surprise is, doing it right doesn’t mean more work. It means doing the right work, at the right time, in the right sequence—saving you both time and money.

Volume #1, “Starting Your Own Writing Business: Your Complete Set-up Guide,” shows you how to sidestep the four common and potentially serious mistakes most freelancers make when they start out:
· Mistake #1: Spending too much on overhead. You won’t spend a dime more than necessary on setting up your home office.

· Mistake #2: Not networking. While others are trying to figure out how to get clients, you’ll know how to meet potential clients even if you think you hate networking. And you won’t spend all your time doing it, either—the copywriting pros will tell you exactly how much time is needed weekly.

· Mistake #3: Not writing a business plan. You’ve heard the expression, “If you fail to plan, you plan to fail.” But if you’re like me, you cringe at the thought of making a business plan. This was one of my mistakes, in fact. But once I followed the six easy steps of these copywriting pros, I can’t tell you the difference it’s made in terms of my focus, momentum, marketing, attitude.… You will never understand the value of this until you do it yourself. 

· Mistake #4: Not seeking advice or guidance from others. Of course, the easiest way to sidestep this critical mistake, and any lesser errors, is to get Freelance Writing Success in a Box … now.

While other freelancers are scratching their heads over these and other business quandaries, you’ll be zooming ahead toward that six-figure goal. The three volumes of Freelance Writing Success in a Box will also equip you to:
· Know what to charge. Charge too much, and you can price yourself out of the market. Charge too little, and you risk not only losing money, but having your services perceived as inferior. Volume #1 gives you the range for various projects you’re likely to secure, so you’ll never cheat yourself—or turn off your potential clients.
· Keep the day-to-day tasks of running a business from draining your valuable time and energy—and profits. In Volume #2, “Running and Accelerating Your Writing Business,” the successful six-figure copywriters who have been there, done that, show you exactly what questions to ask and answer to consistently maximize your earning power.

· How to build a portfolio. If you don’t have writing samples, how can you convince a potential client to hire you? Here are four ways to build your portfolio quickly. Then, you learn how to put together a prospecting package. Adapt Bob Bly’s sample letter and you’ll get clients every time, just as he does.
· Turn potential clients into paying assignments … these four highly-prized yet simple secrets will have clients coming to you, again and again, eager and willing to pay what you ask. 
· How to negotiate your fees and contract. Learning to negotiate can mean the difference between success and failure as a copywriter. Here’s the lowdown on the winning attitude you need to take into all negotiations, the “Rule of 3” and other negotiating strategies. These particular tips spoke straight to my own weaknesses, and gave me the courage to negotiate a contract with a client that ended up paying me twice as much as I originally thought they’d pay!
· Make the most of your time. You’ll find out the one all-important priority you must keep in mind at all times to stay productive. How to value and protect your time and find balance. After all, you chose this life for the freedom it will give you. Here’s how not to allow the wrong things to undermine that freedom. Applying just one of these 16 suggestions boosted my productivity by at least 25 percent!
Now, finally, I will reveal the Big Mistake that derailed my career for a whole year. The mistake I heard another, even more established freelancer made, with similar disastrous results. The mistake you would probably have made yourself if you hadn’t read this report.
What Your Biggest Concern Must Be

My critical mistake didn’t look like a mistake at all … at least, not for a long time.
Shortly after I began freelance writing, I found a client who loved my work, to the extent that they kept giving me more work. As much work as I could handle, in fact. And they paid me well for it. As I said, at the peak of my time with them, I made more than $54,000, working part time. It was a fine, long ride … 13+ years of steady, well-paying, interesting work.
Nevertheless, it was a mistake. You can probably figure out why staying with this client exclusively was not a good idea in the end. Eventually, they realized they could hire someone less experienced on staff, and pay them less money. Suddenly, I was history. (Remember, I was not writing direct response copy, so they had no way of measuring exactly what I was doing for them.)
Because I was at that point basically an employee, albeit a freelance one, rather than a business owner with the savvy to know that I must always keep a steady flow of clients, I was essentially out of a job. I had to start over. And that took a while. I lost thousands of dollars in income while I figured out what to do next.
This calamity will never happen to you. Just get Freelance Writing Success in a Box and you need never fall into this trap. You’ll understand where the fine balance is between keeping a great long-term relationship going, and “putting all your eggs in one basket.” You’ll realize the importance of saying “No thank you” every once in a while, even to your “best” client, and instead use that time to troll for new business. Freelance Writing Success in a Box will even tell you exactly how much time you need for this task. Again, because the advice is focused specifically on freelance copywriting, all the marketing suggestions are completely on the mark. 
In fact, I spun my wheels for nine months, until I learned about Freelance Writing Success in a Box and got my hands on it. I devoured the contents, followed the advice, and within three months—despite dealing with surgery that required eight weeks of recovery, holidays, a computer meltdown, and illness--I nevertheless landed two clients!

I owe this success, pure and simple, to the goldmine of targeted advice I followed from Freelance Writing Success in a Box—especially from Volume #3, “Marketing Your Business for High Income and Growth.”

The Best Ways to Get Clients

If you, like me, find your biggest challenge is knowing how to get clients, lay your fears to rest. Once you own Freelance Writing Success in a Box, you will know how to sell yourself—and have fun doing it! Honest. Since I really didn’t have a clue how to market myself, I thought it would be scary. Once I learned the trade secrets of the copywriting pros, confidence is replacing my insecurity. And I’m finding it truly is fun! I’m meeting some great people along the way.
Here’s what else you’ll find in Volume #3. I only had to try a few of these before I began landing clients:
· Four fundamentals your marketing must be based upon. Do these four things on a regular basis, and not only is your success assured, but you will be equipped to deal with the inevitable setbacks when they strike.
· What to focus on first, second, third … and knowing when to stop. After all, you want to run your business—not have it run you.
· Getting clients to come to you. If you want to compete with the best copywriters out there, and command top dollar, you’ll need to show clients what sets you apart. Here’s how to figure that out—and communicate it so that, before you know it, clients will be looking for you rather than you looking for them.

· Marketing yourself. Choose from the several proven strategies detailed here. If you prefer print, you’ll learn exactly what to say in a direct mail letter, space ad, or brochure. Then there are the potent tools of online marketing—websites, ezines, and ebooks. None of it is difficult—simple is best. The experts show you how, step by step.
· Hate cold calls? Two sample scripts—one for a follow-up call after sending out printed material, and a cold call script—will whisk your fears away. Just practice and follow the script given, and it’s a breeze! 

· Getting—and keeping—clients. As you now know, one of the things I learned the hard way is you don’t quit trying to get new clients when business is booming. Freelance Writing Success in a Box shows how to best leverage your success to attract new clients, and how to ensure that your value to your existing clients constantly increases. That, of course, means they’ll be willing to pay you more money.
· Public relations. Do this right, and it amounts to thousands of dollars of essentially free advertising through print, radio, even television. Besides that, it’s a lot of fun!
· Networking. This is the easiest place to start, I’ve found, and it’s also the key to bringing in a lifetime of writing assignments. You don’t have to be a flaming extravert to use this strategy successfully, either (I assure you, I’m not). Choose among the 17 tips here and develop your own style of meeting people and making sure they remember you.

62 More Answers to Your Most Burning Questions about Getting Clients
Before I tell you the shocking cost to own this blueprint to freelance success, let me tell you about another resource AWAI has decided to include along with Freelance Success Writing in a Box.
To celebrate the launch of this exciting new resource,  AWAI wants to send you a copy of Bob Bly’s brand-new handbook, The 62 Most Common Questions Beginning Copywriters Ask About Getting Clients. If you’re like me and most of the copywriters I’ve met, your most burning questions have to do with how to meet with, write to, or talk to clients. Chances are you’ll find the answers right here. The book is crammed with the kind of useful, hands-on info that Bob is famous for. 
I’m finding The 62 Most Common Questions Beginning Freelancers Ask about Getting Clients an absolute treasure chest of useful tips. The question on page 33 exactly matched my background, and Bob’s answer pointed me to the kinds of clients I should target first. Still another answer gave me a sample letter to use when approaching a client to rewrite a piece.
In fact, this bonus is my “bible” right now as I rebuild my client base. Several stories of how other copywriters got started gave me very specific guidance on how to approach a potential client (email first, fax samples, do the first assignment, ask for another, research, use the results to boost business). Another example showed me exactly how to start my copywriting website, and where to go for free html software. This is loaded with highly-targeted information that is bound to get you clients in the quickest, easiest way possible. 
Advice from the Best Copywriters, at Your Fingertips
Earlier, I asked what it would be worth to you to be able to pick the brains of the most successful copywriters in the country. If you were to hire any one of these writers—Bob Bly, Don Mahoney, Michael Masterson, Bill Bonner, Paul Hollingshead—what do you think it would cost you?
 Well, Bob Bly alone charges $300 per hour for a consultation. To get all these experts in one room, for one hour, would cost you thousands. And it would take more than one hour for them to give you the hundreds of tips and techniques contained in this kit.

When you get Freelance Writing Success in a Box, it’s like hiring the best copywriters on the planet as your consultants. Copywriters who regularly pull in high six-figure incomes not only because they know how to write great copy, but because they know how to run a successful business. Now all the tips, tricks and techniques they’ve gleaned over decades of hard-won experience, can be yours.
And what will it cost you for all three volumes, plus The 62 Most Common

Questions Beginning Copywriters Ask About Getting Clients? Less than $100. Everything you need to know to build a 100K writing business at your fingertips, forever … for only $99. 
I can’t think of a better deal. Or a more important resource to supplement the actual copywriting course itself.
Your Only Risk
I take that back. Here’s the better deal: You can look over Freelance Success Writing in a Box for 30 days at no risk. If you don’t think it will put your copywriting career on the fast track … just return it to AWAI. 

You have nothing to lose … except time. The time—and money—you would waste if you didn’t own Freelance Writing Success in a Box.
 You bought the AWAI copywriting course because you wanted to become a successful, elite copywriter. AWAI developed Freelance Writing Success in a Box to equip you with the second skill set you need to accelerate that success. If you’re ready to start a business and want to do it in the right way — by maximizing your efficiency and profits and minimizing your stress and mistakes—get Freelance Writing Success in a Box now. 

Do what it says . . . keep doing what it says . . . and I promise you, it will shave years of frustration and lost income from your life. Before you know it, you’ll find yourself exactly where you hoped to be when you first started your journey: an accomplished copywriter running a highly lucrative freelance business …and enjoying it, every step of the way from your home office to the bank.
Wishing you great success,

Diane Eble

Professional Copywriter

P.S. Bob Bly’s new book, The 62 Most Common Questions Beginning Freelancers Ask about Getting Clients, will be selling for $49, but you’ll receive it inside your copy of Freelance Writing Success in a Box absolutely free. This bonus alone has probably saved me many times the cost of the kit. I built my whole marketing strategy on the tips I learned and snagged two clients within three months. You will probably do even better.
